
HOW TO WRITE A NEWSPAPER COLUMN PROPOSAL GONE

How to Write a Newspaper Article Proposal. Journalists brainstorm all kinds of ideas for stories, but then they have to
find the right publication to.

Additionally, provide details about the expected length of your article and the time it will take to deliver it. If
they cannot quickly and easily assess your article for points of interest, they are likely to leave your webpage
and go search for an alternative that is easier to skim. These columns rely heavily on the unique voice and
adventures of the writer. A story idea may be great, but if you can't pull it off because interview subjects won't
respond to your calls, the entire process is worthless. Inverted Pyramid video The following 4-minute video
reaffirms many of the points made above. Friedman: www. Cite this Article A tool to create a citation to
reference this article Cite this Article. Qualify Your Expertise Not only does an editor have to agree that your
story is worth publishing, but he also has to believe that you're the journalist to write it. To keep readers
coming back, week after week, you must woo them with exceptional material. How to do that is worth a closer
look. Like niche columnists, reviewers must prove they possess in-depth knowledge of or experience in their
subject. Then go on to explain your point. Share Source Ideas An editor has to know how you plan to fulfill
the angle to your story. Demonstrate Newsworthiness Along with presenting the story idea, a journalist needs
to show the editor how the article is newsworthy. Most local columns for large metropolitan dailies are
staff-written. To Front-load every paragraph: Limit each paragraph to one main point or idea. Web Consulting,
Expert Reviews. Showing that your experience qualifies you to effectively craft an in-depth feature is essential
to getting the gig. Facebook Inverted Pyramid Style Writing in the Inverted Pyramid style has so many
benefits for your readers, that everyone who writes for the Web needs to learn to write this way. Do not
propose an article that goes beyond the magazine's. In either case, the columnist might quote sources the way a
reporter would, but is free to assert personal opinions. Tying the concept to current events or social concerns is
an effective way to gain the attention of an editor. This style allows newspaper readers to skim their
newspapers for a quick news update; they can choose to read only partway through an article knowing that the
information they fail to read at the end is not going to be as important as the information at the beginning.
And, significantly, this is not something you can read up on but it is what you generate from your own head.
Furthermore, an editor has to feel that you have the connections to get the article done. There are magazines
and online news outlets that can also be targeted. Think local, promote your credentials and be persistent. This
allows users to quickly assess what your article is about, and helps search engines to identify your most
important keywords. Provide a sample list of potential sources and interview questions so the editor can see
that you've analyzed your subject and are prepared to move forward with the research required to write the
story. To get a foot in the door of your local newspaper, a freelancer should know four things â€” the news,
the editors, the newsmakers and the follow-ups. Prior to conducting interviews, delving into research and
typing up copy, a writer needs to contact the editor at an appropriate newspaper to query his article concept.
They front-load their story, putting the essential and most attention-grabbing elements first, followed by
supporting or explanatory information in order of diminishing importance. In my July 24 column, "It's a. But it
is the preferred style for Internet readers. Go through newspapers in your area and identify which people are
the ones who are quoted and to what issues they are often sought out for. When choosing your own topics for
any type of column, aim for universal appeal but anchor your wisdom with precise detail. Journalists
brainstorm all kinds of ideas for stories, but then they have to find the right publication to. Yet, if you write the
most insightful, thought-provoking, earth-shattering blog post or newspaper article â€” and no one reads it â€”
it's not very likely.


