
INTERNATIONAL MAKETING

The International Marketing is the application of marketing principles to satisfy the varied needs and wants of different
people residing across the national.

Are they right for the new markets you are targeting? Levels of formality, business etiquette, the way you
address them - all these are issues that could make or break your expansion plans. The intersection is the result
of the process of internationalisation. You also have to consider other societal and psychological factors that
influence buying decisions in the country you are targeting to sell your goods or services to. Your overheads
may also be higher so ensure that your prices take into account the cost of freight and transport, packaging and
agent's commission. The main lecture theatre, seating , is often utilised outside term-time as a conference
facility for local industry. All this has led to the birth and growth of international marketing. Learn more about
the service that our Careers in Business team can provide. Timing is everything. Partners within a target
market help new companies establish themselves in markets where they would otherwise have gone unnoticed.
At the start of your programme you will receive an email from our team, giving details of how you can access
Careers in Business Online. This illustrates the importance of understanding age and other demographics on a
potential country that you might sell your goods or services to since they are both reliable and used in making
marketing decisions. In the more prosperous countries it is taken for granted that you can buy goods
internationally and pay for them with such things as credit cards, debit cards, online payment processors and
cash transfer businesses, but that is clearly not the case everywhere in the world. To achieve this, we use a
wide range of resources and blended learning techniques. The result is a global approach to international
marketing. When you want to market a product to a foreign country you need to first determine whether it is
an individualistic society free-thinking culture or a collective society the peer group has the most influence on
buying decisions. These types of language problems are funny to an outsider but can spell financial disaster
for your international business if you are not careful. Currency risks There are always risks when doing
business in the currency of a foreign country that you are marketing your product or services to. The majority
of modules are assessed using written examinations and coursework. Questions about funding? Business
School Scholarships may be available, find out more about our scholarships. Dell then markets their
computers with an exceptional emphasis on customer needs and customization â€” unlike other companies
that sell pre-manufactured products; Dell computers are custom-assembled after customers place their orders.
Research new territories. It then follows that global marketing takes a more standardised approach to world
markets and focuses upon sameness, in other words the similarities in consumers and segments. International
marketing activity may be tailored specifically for each country; this is because 'needs and demands' of
customers in one country may be different from 'needs and demands' of customers in another country. There
are a whole host of issues when marketing internationally that a business does not normally have to deal with
when marketing in their own country. This will provide you with access to facilities of the highest quality,
including a state-of-the-art lecture theatre, dedicated computer clusters and seminar rooms as well as
communal areas for studying and group work, which will look out over the University's ambitious Green
Heart development , due to be completed in  Other types of companies that often perform well internationally
include those involved in export, joint ventures, and direct investment. See also Cooperative Marketing A
direct investment company places a fixed asset in a foreign country with the aim of manufacturing a product,
or part of a product, abroad.


