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To define variables, the problems and the proposed research question clearly, it is important to have a shall be
discussed in the Project. The first question is.

These five hours also include any possible internship credits. It will also be useful in designing the
questionnaire. What is the potential for future growth in these segments? Your objective is to look for answers
to the following questions: What is the market size and growth rate? A good strategy would be to start with the
sources identified in the Business Research Tutorial, and then go wherever your search takes you. What needs
do products fulfill? Do not forget to attach your proposal. You can include any information relevant to your
topic in the final project report later. What needs do they not fulfill? Complete the project and request your
guide to send a grade to the department chair. What segments exist in the market? Department approvals are
usually completed within a day. Evaluation criteria must also be spelled out. Research purpose and objectives:
the marketing problem or decisions facing the organization the reason the research is being conducted , and
the broad objectives or questions that the research will address. You must do the following before you can
register for an independent study: Find a faculty member who will be willing to be your guide in the
independent study project. While a focus group of consumers can be very useful at this stage of a research
study, that is not a requirement for this project given the limited time you will have available. Once your
proposal is approved, your name will be added to the permission list enabling you to register for the course.
What are success factors in the industry? Introduction: Describe the relevant background for the study,
including data on the market size, growth and consumer behavior. Information Needs: specific pieces of
information that are needed; these are derived from the research objectives and ideally will correspond closely
to the questions you plan to ask in the survey. Project Proposal This should be submitted after conducting the
exploratory research. Sample and contact method: who will be eligible to participate in the survey, how you
will identify potential respondents, how you will draw a sample, and how you will contact sample members.
Which brands are not preferred and why? The proposal must contain the objective of the study, reference
material to be used, assignment and activities to be completed, timeline and deliverables. What are the
important attributes in making a purchase decision? Submit the form to the department office for approval.
References: list all your published sources in the APA citation style. Qualitative Research: Explain what type
of qualitative research you conducted and summarize the findings. What are their information sources? After
getting my comments you may need to revise your proposal before you can proceed to the next stage. Make
sure to cite the sources of information and describe who your interviewees were consumers or experts. You
and the faculty member should agree on the scope and deliverables for the independent study. Which brands
are preferred and why? All this information may not be directly relevant to your research objectives but will
help you understand the context of the marketing problem. You may also get useful leads from the Reference
Desk in the Library. In addition to library and internet research, you should interview a 3 or more consumers
for information about products, benefits, attributes, shopping habits etc. Who are the major competitors? If
you have not completed your maximum of five credit hours of independent study or special projects, you are
eligible to register for one or more independent study courses.


