
EXAMPLE OF BUSINESS PLAN IN APA FORMAT

Writing a business proposal in APA style makes sense because its This way, you've created a kind of template to
facilitate the writing phase.

Refer to your table in the text. Identify your strengths and weaknesses as well as opportunities and threats.
Describe any business partnership you have in place or plan to establish. This way, you've created a kind of
template to facilitate the writing phase. What to Include in Your Business Plan Before you physically start
writing your business plan, you need to spend some time doing in-depth research into your industry and
market. Use the APA style to organize your information and cite the resources you use in your research to
devise your plan. Although mainly used to write research papers, it can be called upon as a guide for almost
any document. Coordinate all your marketing information so that the content at each level has the same value
or significance. The Abstract or Business Proposal Summary should be a concise description of your proposed
plan of action. Each of your headings should represent a parallel structure so that if one heading starts with a
verb, they all should. Set up measurable objectives. Arrange information logically. Write your business
proposal, following the guide you've prepared. Divide each heading into two or more parts. Writing a business
proposal in APA style makes sense because its familiar structure helps the reader to follow the flow of words
and easily find the info they seek. Like the rest of the proposal, they should be double spaced, with no extra
space between entries. Use your plan to propose tasks spanning no more than a five-year period. For example,
present information in alphabetical order. Photo Credits. A natural wordsmith, Riot writes effective copy for a
diverse clientele, including the University of Washington, Vulcan, Inc. The best option is to write the plan
yourself as you know your business best. Your research will help you in putting the business plan together as
it will give you an understanding of the dynamics and forces affecting the industry. All sections in the
business plan format are interrelated, and cannot be written in isolation. The one-paragraph Introduction
should include supporting background information for your main point. Gather information to organize your
thoughts and formulate the main selling points of your business proposal. Although there is a fairly well
accepted structure for a business plan format, there are many ways of putting it down on paper. Title article.
Describe the current business environment for your industry. Explain all abbreviations and special symbols.
Evaluate the success of your marketing activities such as developing effective branding strategies, ensuring
customer satisfaction, establishing market share and defining pricing. Make sure that you number your pages
correctly so that a person can quickly and easily find the sections they are interested in. Allocate
responsibilities and set a start and finish date for each of your marketing activities. References 3. Use asterisks
to indicate notes, if they are associated with specific table entries. Retrieved date, source. Set up your outline
using the APA recommendations for parallelism, coordination, subordination and division. Think of the main
components: the idea itself, its benefits, implementation, timing, projected costs and possible pitfalls. Create
an outline to show the hierarchical relationship of your marketing planning information. Following APA
guidelines, double-space your table. They should both mention benefits specific to the company you are
soliciting. Create a table for this content if the information requires three or more columns and rows. Work
with other employees to brainstorm your ideas, group related ideas, arrange material and label marketing
content. Each should be written by people who are fully aware of the contents and intricacies of the other areas
of the plan so that the different sections are all integrated. You can use the Internet, industry experts and
associations, suppliers and existing competitors for the information. Marketing plans typically describe the
initiatives undertaken by employees and include an analysis of your current situation, organizational goals,
required strategies and a timetable for accomplishing these tasks.


