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EXECUTIVE SUMMARY. During the past four . To study the customer preferences, taste and behavior in the fast food.

Targets pass down the hierarchy depending on the nature of the business. There are so many mobile devices
and consumers are always upgrading to a newer device thus, these companies are spending a lot of time on
updates and upgrades to make sure that their app works on every new device and new operating system. Like
any product, this product has a life cycle. Today they are an industry giant with name recognition and
restaurants spanning the globe. They will look to get trainees involved in customer service, team training and
development and business controls. As per the survey,  If the restaurant can win its consumers on the basis of
taste then it has an added advantage. The restaurant is known for its ambience, unlike its competitors. Among
the most influenced is the eating habits of people, where indigenous food and culinary options have started
making ways to different countries, thus, making the food industry a global one. It started with the low prices
but recently the use of online ordering is having a major impact on sales. Shah  The firm launched the first
PHD in , in Bangalore on a trial basis and is now looking to aggressively expand in the delivery format.
Indians prefer spice in their food and having very peculiar eating habits. In , Pizza Hut came under fire when
its supplier of palm oil, Sinar Mas, was exposed to be illegally slashing and burning the Paradise Forests of
Indonesia to plant palm oil plantations. However, the necessity of having a digital ordering platform is crucial.
Customers state they love how quick and easy it is to use the app. Introduction Stage:The main purpose of this
stage is to introduce the new product to the market. Lastly, according to the Wall Street Journal, 2. For many
people, fast food automatically means low nutritional value. Digital ordering allows businesses to capitalize on
this change in the market. Their orders need to be interpreted correctly and served accordingly. Legally limited
initially in the number of stock options it could award, Yum! The term melting pot of cultures can aptly be
applied to the culinary business and among them, the fast food industry seems to top the list. The app
contained a total of 18, reviews. Typically speaking, there are four functionaries who manage the
administration and business domain at Pizza Hut. Your Pizza Hut"[ citation needed ] From to , the advertising
slogan was "Make it great", a variation of the sâ€” slogan "Makin' it great! These companies have databases
that can handle the influx of customers ordering pizzas. This strategy also acts as a differentiator from their
rival Dominos whose core strength has been home delivery Khicha,  In , Pizza Hut opened two restaurants in
Moscow where 20, customers were served a week, about the amount serviced by 10 American Pizza Huts.
Other categories included entertainment value, price, and timeliness. The authors assessed self-reported
behavior 1 week later Time 2. The campaign has been conceptualised by JWT India. Many people choose
other quick service restaurants because of the advanced digital experience. Deputy designate manager : This is
the role in which most new recruits start their careers with Pizza Hut. Another driver to increase the
consumption base is affordability. Page 2 It is very important that the customers get what they need.


